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Elements 



Recognition Events





Responses

• Use of logo http://www.vaultfinancial.co.nz/

• “Within the brigade this has really boosted morale, they feel that 
as well as their employers being supported it also shows the fire 
service is recognising them in a broader way than ever before.”

• “Feedback has only been positive three of four have said they are
very chuffed to see their name on the engine and have offered 
assistance to the brigade as a result.  Employers have been very
positive.”



Responses

“At Waitangi Day we held an open day people wanted to know 
about the truck decal saw it as free and good advertising.  
Excellent to have that feedback from them.”

• Probably it comes down to the whole culture of the company it 
shows the direction we’re heading in and how we operate within 
the community by actively supporting it and by strengthening our
reputation within the public arena.”



Response Rates – Pilot Brigades – 42%

108

Recognition for volunteersRecognition for volunteers
RECOGNITION

Base: All volunteers (n=2564)
Source: Q11

27

29

16

17

23

8

23

21

42

6

4

8

% Strongly Disagree % Strongly Agree

Employer/business gains some 
recognition for my efforts as a 
volunteer

80% 60% 40% 20% 0% 20% 60%100% 100%40% 80%

Strongly disagree Slightly disagree Slightly agree Strongly agree

52 26

44 30

24 50

NZFS recognises costs I incur 
being a volunteer

NZFS personnel appreciate that 
volunteers also have 
commitments to their paid job

+6

+6

+4

-2

+1

+2



Consumers who care

“Source:  Nielsen Media Research Panorama January to 

June 2006/Nick Jones & Associates Ltd”



Conclusion

“Learn all you can from the 
mistakes of others. You won't 
have time to make them all 
yourself”.

Alfred Sheinwold


